S PRI N G Investor toolkit with a focus on girls and young women

Case Foundation framework

Impact motivated Impact committed Impact certified

Increasing levels of intent, measurement and transparency

Focus on Demonstrates intent to Measurement against
financial return have social impact comprehensive set of

Desire for Commits to measure el Bl

positive impact against targeted set of Third-party validation

metrics, set by company

Consistency Minimum score required

with values Commits to
transparency/ regular
reporting to investors

Additional requirements
feasible (e.g. change of
corporate form)
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